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Now you have your profile set up and optimised, it's time to start tweeting! .
revisions

Learning objectives

You will be able to: f r n h t f
. Articulate and understand Twitteretiquette - how to behave and talk on Twitter. C e e S O O

1
2. Know the best places to advertise your Twitter handle.
3. Decide when is a suitable time for your to tweet.

4. Craft a series of tweets for different types of clients.

topic intro &

You will need to set up a Twitter account.

- [ ] e e
Assessment and review
There are two assessments in this topic. The purpose of the assessment is to ensure that ‘ a r I I I I l g O J ‘ ( I V ‘ ;

you understand the topic and will be able to execute it for a client.
You will be assessed by the course tutor but also by your peers.

Successful completion of this topic and Twitter Basics will enable you to claim your Twitter
Level 1 badge.

Assessment criteria

1. Any 'critical' thinking submissions e g. audios or videos do not have to be polished. We
are looking for the content not the production values.

2. Any written tweets will be judged on the quality of the tweets e.g. grammer, spelling and
voice as well as the ideas.

Start learning
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1a. Exercise

1a. Exercise

This is ASOS

YOUR ONE-STOP
FASHION DESTINATION

Shop the latest looks at the best
prices from over 830 brilliont
brands, including the loved.by
fashion- insiders ASOS own lobe

VIEW

VIEW
WOMEN MEN

Editor tools

Have alook at the brand ASOS.

Take alook at their website and their Twitter feed.

You have just heard about ¢ reasons to use Twitter for business. S C r‘ ! ‘ ! n S h Ot Of

In your opinion, which 3 would be most relevant for a
retail brand like ASOS?

List your choices below with a quick rationale for why. C h a I I ‘ n g ‘ p a g ‘

My three choices are: by Sinead
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