Executive Summary:

Marketing and communications professionals deal with a rapidly changing media environment. Traditional marketers are increasingly asked to drive traffic and sales to their website, but lack the tools to do so. Companies are seeking ways to validate the digital expertise of their key marketing employees, but lack an effective testing mechanism.
The Digital Media Certification is the only certification that assesses the business aptitude and digital media expertise of marketing and communications professionals.  The two-hour exam for the Digital Marketing Certificate covers:

· Evaluating the return of digital marketing campaigns using digital operational analytics
· Measuring the success of campaigns through non-operational metrics, such as econometrics
· Building audience through the use of Search Engine Optimization and social media marketing
· The role of content and ways to leverage creative talent across all different mediums
· Managing marketing information technology challenges
· The efficacy of different advertising channels, including direct and brand marketing
· Project planning and budgeting for digital marketing initiatives
A certification test for digital marketing would confer benefits upon those who are certified and companies that hire them.  Those who take the test would gain credibility, have the backing of our brand, and will be networked to other certified digital marketers. Beyond this, the real advantage is more than just having a piece of paper: certified digital marketers will be more knowledgeable and skilled than their peers. This will allow them to advance in their careers at a quicker pace and access to greater job opportunities. They will also be up-to-date with the freshest thinking in the digital marketing field. For employers, they have effectively de-risked their hires by hiring a certified employee.
Eric is already teaching classes in digital marketing at Columbia University, General Assembly, and on Skillshare. Our plan is to begin selling a two-day training of digital marketing to enterprises for $10,000 by Q3 of 2013, with the certification going live in early 2014 at a cost of $500 per exam. With these three products, we expect to take in almost $3,000,000 in revenue by 2015.
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